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DATA PRIVACY

In the market research and opinion polling industry, data 

privacy principles have been observed and rights of data 

subjects upheld long before the enactment of a data privacy 

law became imperative.

Long tradition of self-regulation in the market research and 

opinion polling industry where data privacy is concerned

Privacy policies were developed on their own by survey 

research companies in order to gain the trust of the 

public (respondents).

.



DATA PRIVACY

Pulse Asia adheres to the privacy principles of 

Transparency

We inform would-be survey respondents, FGD 

participants and key informants (data subjects) about 

the purposes of the study.

Legitimate purpose

. The purposes of our studies are not  “contrary to law, 

morals, or public policy”.



DATA PRIVACY

Pulse Asia adheres to the privacy principles of (cont’d)

Proportionality

We do not process the information we collect beyond 

the declared and specified purposes of the study.

Electronic database identifies respondent only

by a respondent number (RNO)

No electronic database on respondents’ 

personal information (name, postal address, 

telephone number).

Personal information appear only on the paper 

questionnaires, which are shredded, usually one 

year after the end of the survey period. 



DATA PRIVACY

Proportionality (cont’d)

We do not use personal information for 

secondary purposes.

Our processing of personal data is lawful since we obtain the 

would-be respondent’s prior consent to be interviewed. The 

respondent may even terminate the interview prior to completion.
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DATA PRIVACY

We also uphold the following privacy principles:

Security

We take measures to protect personal information from

misuse, unauthorized access, and disclosure.

When clients require filled-up hardcopies or 

scanned copies of questionnaires, we withhold 

the respondents’ names and addresses

Theft Protection / Roller Security 

Stamp



DATA PRIVACY

We also uphold the following privacy principles (cont’d):

Data Integrity

We assure the reliability of personal information for its 

intended use and ensure the information is accurate and 

complete.

We replace wrong-gender interviews 

(discovered upon back-checking or through 

quality-control procedures) with interviews of 

respondent of the correct gender



PRIVACY VS ETHICS

“Data privacy is the thing you do to keep from getting sued, data 

ethics is the thing you do to make your relationship with your 

customers positive.”                   - James Stodgill, O’Reilly Radar

We implement data privacy and practice data ethics, 

both with respect to our respondents rather than our 

clients.



EXEMPTION 

Based on Section 5c of the Implementing Rules and Regulations 

of Republic Act No. 10173, known as the “Data Privacy Act of 

2012” , many of our researches are qualified for exemption from 

certain provisions of the Act.

Section 5. Special Cases. The Act and these Rules shall not 

apply to the following specified information, only to the 

minimum extent of collection, access, use, disclosure or 

other processing necessary to the purpose, function, or 

activity concerned: 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

c. Personal information that will be processed for 

research purpose, intended for a public benefit, subject 

to the requirements of applicable laws, regulations, or ethical 

standards; 



Thank you.


