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INTRODUCTION



Introduction

To visualize data is to create 

images and diagrams to 

communicate a message.



Introduction

It’s simply a 

Data Storytelling!



Introduction

Statistics tell,

Stories sell.



What is an infographic?

• Infographics do just what their name suggests, they 

supply you with a lot of info, all wrapped up in a 

stylish graphic. Infographics have been proven to be 

incredibly successful forms of communication, and 

brand promotion, so needless to say they’ve 

become pretty important to many digital marketers.

• Why bother with infographics? Well, infographics

are visual items, and humans are “visually wired” 

creatures. In fact, 90% of the information 

transmitted to your brain is visual.
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INFORMATION + GRAPHICS

Infographics do just what their name suggests, they supply you with 

a lot of info, all wrapped up in a stylish graphic. 

Infographics have been proven to be incredibly successful

forms of communication, and brand promotion, 

so needless to say they’ve become pretty important 

to many digital marketers.
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WHY 

BOTHER
Infographics are 

v i s u a l  i t e m s , 

and humans are 

‘v i s u a l l y  w i r e d ’ 

creatures.

90%
of the information 

t r a n s m i t t e d  

to our brain is visual.
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60,000
times faster than they do text.

Humans process visual scenes about 
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On the average…

28%
People only read and process about 

of the text 

on web pages
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INFOGRAPHICS
Infographics take all of that

dense textual information and

convert it into an easy to

read, highly visual piece of

content that people are much

more likely to read,

understand, and remember.
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Great data comes 

great presentation!



Great data comes 

great presentation!

TEXTUAL TABULAR GRAPHICAL



TEXTUAL 

PRESENTATION



Textual Presentation

▪ incorporates important figures in a 

paragraph of text

▪ insert important data figures or summary 

measures within the paragraph of text to 

support our conclusions and answers to 

the research problem



Guidelines in Textual

▪ It shows summary measures like minimum, maximum,

totals, and percentages. We do not need to put all

these figures in the paragraph. We have to select the

most important ones that we wish to focus on.

▪ Including too many numbers in a single paragraph

can only be confusing.

▪ The written paragraph will become too burdensome

to read and our message will only get lost in all the

numbers. We should always provide the readers with

additional explanation about the relevance of the

figures.



TABULAR 

PRESENTATION



Tabular Presentation

▪ process of condensing classified data 

and arranging them  systematically in rows 

and columns



Guidelines in Tables

▪ The title is descriptive of the table and answers four 

questions about the subject matter of its table:

WHAT?

HOW CLASSIFIED?

WHERE?

WHEN?

▪ The units of measure must be clearly stated.

▪ Show any relevant total, subtotals, percentages, etc.

▪ Indicate if the data were taken from another
publication by including a source note.





GRAPHICAL 

PRESENTATION



Graphical Presentation

communicates

reveals

compares

validates

numerical figures in tables.

probable relationships

groups or series

conclusions 

made in the 

study



A good chart considers…

specific 

purpose and 

function

nature of   

the data

characteristic 

of the users



A good chart is…

accurate

clear

simple

professional

looking



A good chart is…

ACCURATE CLEAR

SIMPLE PROFESSIONAL LOOKING

a graph should not be deceptive, 
distorted, misleading, or in any 

way susceptible to wrong 
interpretations as a result of 

inaccurate or careless 
construction

the graph should be easily read 
and understood; there should be 

a  forceful and   unmistakable  
focus  on the message that the 
graph is trying to communicate

the   basic   design   of   a    
graph    should be  simple, 

straightforward,   not   loaded   
with  irrelevant or trivial symbols 

and ornamentation

a good graph  is   one   that one  
that is designed and constructed  
to  attract  and  hold attention by 

holding a neat, dignified, and 
professional appearance



A good chart has…
Chart 

Title

Grid 

Lines

Scale 

Figures

Scale 

Labels

Curve 

Legends

Footnote

Source 

Note
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Figure 1:  WHAT, HOW, 

WHERE, and WHEN



Grid Lines



Grid Lines



Scale Figures



Scale Figures

vs vs



Scale Legends



Curve Legends/Labels



Curve Legends/Labels



Footnote

* Enrolment (in thousands) is based on the partial count of the Registrar during the first 

week period of enrolment.

*



Source Note

Source: Office of the University Registrar (OUR)

*



TYPES OF 

STATISTICAL 

CHARTS



Types of Statistical Charts 

Line Column Horizontal Bar

Pie Pictograph Statistical Map



LINE CHART

✓ for time series data

✓ emphasis is on the movement

✓ shows trends, patterns, forecasts

✓ applicable for one or more time series 

data for comparison purposes

✓ x-axis: time

✓ y-axis: variable of interest

✓ ratio of height to width should be 2:3 

or 3:4  



Examples



Examples



Examples



Examples



COLUMN CHART

✓ Shows comparisons of amount of a 

variable of interest collected over time

✓ Emphasis is on the magnitude of the 

data set.

✓ Height of the column represents the 

amount of a specific time 

✓ Columns must not be too long or too 

short, not too wide or too narrow.

✓ Usual space between bars is around 

one-fourth of the width of the column.  



Examples

FIGURE NO. Unemployment Rate of 15-24 Years Old in 

the Philippines: 1990 to 2003
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Examples



Examples



Examples



Types of Column Chart
Figure No.:  Case Outflow in the Supreme Court:  1999 

to 2004
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Figure No.:  Case Outflow in the Supreme Court and Court 

of Appeals:  1999 to 2004
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Figure No.:  Case Outflow in the Supreme Court and Court 

of Appeals:  1999 to 2004
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FIGURE No.  Percent Change of Peso-Dollar 

Exchange Rate in the Philippines:                       

February to December 2001
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HORIZONTAL BAR CHART

✓ for qualitative data types given a specific 

time

✓ compares the magnitudes of the different 

categories of a qualitative variable

✓ x-axis: amount or number 

✓ y-axis: categories of the qualitative variable  



HORIZONTAL BAR CHART

✓ Length of the bar represents the value for 

the category.

✓ The spaces in between the bars may be one-

fifth to one-half the width of the bar.

✓ Arranging the bars according to length 

facilitates comparisons.

✓ Use appropriate colors or patterns for the 

bars.



Examples



PIE CHART

✓ Useful for data sorted into 

categories for a specific period.

✓ Purpose is to show the components 

parts with respect to the total in 

terms of the percentage distribution.

✓ Use the pie chart if there are 2-6 

categories in the data set.



PIE CHART

✓ Arrange components of the pie chart 
according to magnitude.

✓ If there is an “Others” category, we 
put it in the last section.

✓ Use different colors, shadings, or 
patterns to distinguish one section of 
the pie to the other sections.

✓ Plot the biggest slice at 12 o clock.



Examples

Figure No.:  Percentage Distribution of Reported Cases of Drug Abuse by 

Type of Substance in the Philippines:  2004
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Examples



P E R C E N TAG E  D IS TR IB U TIO N  O F TO TAL FAM ILY 

E X P E N D ITU R E S , P H ILIP P IN E S : 1994
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PICTOGRAPH

✓ gives an approximation only of 

the actual figures

✓ compares the different 

categories

✓ Symbols selected should be self-

explanatory and easy to 

understand.

✓ Each symbol represents a 

number.



Examples



Examples



STATISTICAL MAPS

✓ to show data in geographical 

areas

✓ Geographic areas may represent 

barangays, cities, district, 

provinces, and countries.

✓ Figures in the map can be 

numbers, ratios, rates, 

percentages, and indices.  



Examples



EXERCISE: 
Let’s examine the 

following graphs and 

give some comments. 
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CREATING & 

DESIGNING YOUR 

PRESENTATION





What is Canva?

• Canva is a simple new

way to design beautiful

and professional

graphics.

• It has a simple drag-

and-drop design

interface with a library

of more than 1 million

photos, graphics, and

fonts.



What can I do with Canva?

Social Media Posts

Documents



What can I do with Canva?

Blogging and eBooks

Marketing Materials



What can I do with Canva?

Events Materials

Advertisements



Setting up an Account
• Signing up in

Canva is
simple! You
may either use
your Facebook
account or
your Google
Mail (gmail)
account to sign
up and log in!



Creating your Design

• Let us visit the site

support.canva.com to

guide us through the

program.

• With the Creating Your

Design tab, there are many

elements to choose from

and navigate, such as the

Search, Grids and Frames,

Layouts, among others.



Search + Advanced Search
apple

apple + red

apple NOT red

apple OR banana

apple + cutout:true

apple + icon

apple + illustration



Grids

Why use a grid?

• Grids help you place your images in an

aesthetically pleasing format.

• You might want to use grids to show a

progression, much like a storyboard, or merely

for a stylistic effect.



Grids

❑ Adding a Grid

❑ Removing a Grid

❑ Resizing a Grid

❑ Adjust spacing in a Grid

❑ Adding a background in the Grid



Frames

Why use a frame?

• Canva offers dozens of different kinds of frames

that will suit any design.

• You can use a frame to draw attention to a

particular part of a composition or photograph.

• You can also use frames purely as decorative

elements to make a design more appealing or

create a distinct feel.



Frames

❑ Adding a Photo to a Frame

❑ Adjusting a Photo in a Frame



Layouts

Why use a layout?

• Layouts offer pre-designed visual solutions for

virtually any kind of content you need to

produce.

• If you’re having trouble structuring content or

selecting fonts that go well together, layouts give

ideas or a design ready for you to use.

• You can alter each layout as much as you’d like

and change any design element. Think of layouts

as beautiful, easily customizable design templates.



Texts

❑ Adding a Text

❑ Deleting a Text

❑ Changing the Font, Size, and Color of a Text

❑ Aligning Text

❑ Emphasize Text

❑ Adding a Bullet

❑ Changing the Spacing of a Text

❑ Changing the Transparency of a Text

❑ Rotating a Text



Photos

❑ Free Photos

❑ Uploading Photos from your Computer

❑ Adding a Photo

❑ Removing a Photo

❑ Cropping a Photo

❑ Filtering a Photo

❑ Flipping a Photo



Backgrounds

Why use a background?

• Backgrounds offer a quick and simple way to

add color to your design. Instead of using a plain

white background as your backdrop, find one that

best fits your goals.

• There are 3 types of background:

o Solid color background

o Illustrative background

o Image background



Backgrounds

❑ Free Photos

❑ Uploading Photos from your Computer

❑ Adding a Photo

❑ Removing a Photo

❑ Cropping a Photo

❑ Filtering a Photo

❑ Flipping a Photo



Illustrations and Icons

Why use an illustration or icon?

• Illustrations and icons can add an element of fun

and visual interest to your designs.



Illustrations and Icons

❑ Adding an Icon/Illustration

❑ Formatting an Icon/Illustration



Shapes and Lines

❑ Adding a Shape and Line

❑ Formatting a Shape and Line



Charts

❑ Adding a Chart

❑ Editing the Values in a Chart

❑ Inputting Values from a Spreadsheet

❑ Changing the Style of a Chart

❑ Changing the Color of a Chart

❑ Changing the Font and Font Size



Changing the Dimensions

❑ Presentation (1024 px x 768 px)

❑ A4 (21 cm x 29.7 cm)

❑ Letterhead (8.5 in x 11 in)

❑ Infographic (800 px x 2000 px)

❑ Flyer (5 in x 7 in)

❑ Trifold Brochure (11 in x 8.5 in)



Changing the Dimensions



Canva Learn



TIPS AND TRICKS 

FOR GREAT 

DESIGN



• QUICK TIPS FOR GREAT DESIGN •

DESIGN TIP # 1

Use contrast to stand out.



• QUICK TIPS FOR GREAT DESIGN •

DESIGN TIP # 2

Choose a font collection.



• QUICK TIPS FOR GREAT DESIGN •

DESIGN TIP # 3

Pick a color palette.



• QUICK TIPS FOR GREAT DESIGN •

DESIGN TIP # 4

Contain your images.



• QUICK TIPS FOR GREAT DESIGN •

DESIGN TIP # 5

Keep it simple.



TOP 10 

INFOGRAPHIC 

DESIGN 

PRINCIPLES



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

1 Finding Your Narrative

✓ Tell a story.

✓ Think of your infographic

like an essay.

▪ Introduce the topic.

▪ Explain the topic.

▪ Continue the story with 

facts and data.



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

1 Finding Your Narrative



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

2 Having a Smooth Flow

✓ Guide the 

reader’s eyes 

to travel 

around the 

infographic.

✓ Use lines and 

shapes.



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

3 Organizing Your Info

✓ How will you present the 

information?

✓ There are different types and 

applications of infographics

(to be discussed in the 

succeeding sections)



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

3 Organizing Your Info



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

4 Creating Timelines

✓ To have a linear narrative.

✓ It’s a simple and easy way to manage 

order.



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

5 Arranging Alphabetically

✓ To add some structure.

✓ To put a new spin on an old topic.



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

6 Comparing&Contrasting

✓ Comparisons and contrasts are 

great ways to explain two ideas 

quickly.

✓ This is effective for:

▪ visualizing pros and cons

▪ showing do’s and dont’s

▪ highlighting similarities and 

differences



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

6 Comparing&Contrasting



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

6 Comparing&Contrasting



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

6 Comparing&Contrasting



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

7 Representing Your Data

✓ To be 

persuasive.

✓ Make it 

number-

friendly, 

understandable, 

and functional.

✓ Apply statistical 

knowledge.



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style

✓ Select a “tone”.

✓ Make it consistent.

✓ Don’t be afraid to get playful and 

find a unique way for data 

visualization.

✓ Keep things simple.



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style

✓ Rules of Thumb
▪ Keep your color palette small.

“Have 2-3 colors.”

You may visit color.adobe.com.

▪ Bump up the contrast.

“The higher the contrast, the more 

legible and readable it is.”



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style

✓ Rules of Thumb
▪ Keep your font palette small.

“Have 2-3 fonts.”

You may visit dafont.com.

▪ Pair your fonts with purpose.

“Just like people, some fonts get 

along well and some do not.”

You may visit 

designschool.canva.com/blog/the-ultimate-guide-to-

font-pairing/



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style

✓ Rules of Thumb (Font Style)
▪ The key to choosing fonts is CONTRAST.



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style

✓ Rules of Thumb (Font Style)
▪ SIZE MATTERS!!



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style

✓ Rules of Thumb (Font Style)
▪ Ensure your body font is simple and easy 

to read.



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style

✓ Rules of Thumb (Font Style)
▪ Be creative!



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style

✓ Rules of Thumb
▪ Don’t forget your hierarchy.

“Keep your design legible and 

readable.”

Have your headings, subheadgings, 

body copy, etc., all sorted out.

▪ Reap the benefits of symbols.

“Make your symbols powerful and 

purposeful.”



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

8 Establishing Style



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

9 Writing Headlines

✓ Title is important!

✓ Tips in Headline Writing

▪ Make it Big and Bold!



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

9 Writing Headlines

✓ Title is important!

✓ Tips in Headline Writing

▪ Emphasize the Number!



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

9 Writing Headlines

✓ Title is important!

✓ Tips in Headline Writing

▪ Pose a Question!



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

10 Sharing

✓ Social Media is a one-stop shop 

for circulating your infographic

around the web.

✓ Watch the size!

✓ Create Supporting Content!

✓ Don’t Forget to Credit!



TOP 10 INFOGRAPHIC DESIGN PRINCIPLES | Pointers and Guidelines

10 Sharing



DESIGNING AN 

INFOGRAPHIC 

FROM SCRATCH



1

Process Your 

Data.





2

Check Your 

Sources.





3

Have a Story.



✓You have to keep in mind what’s

interesting to you as an audience, not

what’s fun to do as an analyst.

✓What’s the essence of your story?

✓What’s the most economical way of telling

it?

✓Why must you tell this story?





4 

Create a 

Wireframe.



✓A wireframe is a skeleton of what you’re

working with.

✓Using a wireframe will allow you to see if

everything flows nicely and makes sense.

Some information will need to be

depicted in a certain way.

✓Don’t use a format just for the sake of

using that format.

✓Have a story in mind. Before you design,

your story must be ready. The story must

dictate the design.





5

Set the Tone.



✓If the topic is 

serious, use a 

serious tone.

✓If it’s 

lighthearted, be 

lighthearted.



6

Set your 

Branding.







7

Proofread and 

Revise.



✓Ask people to take a look at

what you’ve been doing to make

sure it makes sense.

✓If only you understand what it’s

saying, it’s not doing the job of

an infographic very well.



INFOGRAPHICS

FUN +

FUNction

FACTSHEET
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Salamat!


