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Here's ashort
story...




THE STATISTICIAN:

“Ican prove it or disprove it.
What do you want me to do?”




STATISTICS IS
SO POWERFUL

that it bends reality.



great POWE
comes great RREBENTAFIDINY.




I INTRODUCTION




Introduction

To visualize data is to create
images and diagrams to
communicate a message.




Introduction

t's simply a LIJ

Data Storytelling!




Introduction
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Statistics tell,

Stories sell.




What is an infographic?

Infographics do just what their name suggests, they
supply you witl a lot of info, apped up in a
stylish graphy en proven to be
Incredibly su munication, and
brand promotio 0 say they've
become pretty imp any digital marketers.

Why bother wit
are visual ite ally wired”
creatures. In fa % of the infoMNhation

transmitted to your brain is visual.

infographics




INFORMATION + GRAPHICS

N

)

Infographics do just what their name suggests, they supply you with
a lot of info, all wrapped up in a stylish graphic.

Infographics have been proven to be incredibly successful
forms of communication, and brand promotion,
so needless to say they've become pretty important

to many digital marketers.
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' WHY

BOTHER
Infographics are 9 O %

of the information
and humans are transmitted

to our brain is visual.

creatures. @
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' WHY
BOTHER

E ? Humans process visual scenes about

times fosfer than they do text.
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People only read and process about

287%

of the fext
on web pages



INFOGRAPHICS

Infographics take all of that
dense textual information and

convert it into an easy to
read, highly visual piece of
content that people are much

more likely to read,
understand, and remember.
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Example
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Example B2016 o

About HSDV 2016

. Anaionwide ameydmigedn  ODjECIVES Scope & Coverage
gather householdsbased data on + Toupdaie e baseline daimon the « A standsalore surey conducted in
domestic tourism that are vital 8o the volume of doerestic and Hovember 2006 with Apr. 1 1o
effecie development of iourism intemnational towrism, Sept. 20, 2016 as refererce period
programs in the Phalippines + To updiale e profile and ravel + Covered a sample of 17,892

« A joint undertaking of the Philippine characieriscs of domesdc and households
Statistics Authority (PSA) and the Duthound v, « Adopbed the 2003 Master Sample
Department of Tourism (DOT) + Toidendly the el pamems of (M5 for household-based surieys

« Staried n the: 2006 and Sth in is semnes, Filiping Fouseholds; and « [Heparting unit is an individwal
HSDV 2016 is the firstsever HSOW with + To estimale B exient of economic  person 18 years old and over
guestions translated in Filipino for coniribution of domesic ard who is a member of the sample
faster and easier urderstanding. niematonal DU in T counimy. househald.

e .4  Cfthe 15,251 househoids that received visitors,

61.3% are day visitors

B ——— 1 . e 11.8%, are overnight visitors
 ES5S5oocoooocooooooooo]
DOMESTIC TRAVELERS OUTBOUND TRAVELERS

1:1 (48.20 Male, 51.89% Femaie) f sex ramiof 1:1 (49.99 Male, 50.19 Femaie)
34 meDANAGE 45
64.206 are working  WORKING STATUS  T6.2% are working
2 trips per raveler NUMBER OF TRIPS 1 trip per traveler
5 nights on the average LENGTH OF 5TAY 17 nights on the average

n.l. - E’E . E.F-und EHHDITUHEITEMSGE}wﬁW E rI::hm'E}and

MAIN PURPOSE
¥ vacation £ visitation {E)Religion dvacation Evisitation {L)Business
MONTH OF TRAVEL
ﬂstpllliﬂ' Elil.r EW“ D.ﬂ.pri EI..ILI} @ May
PLACE TO VISIT
) Region iv-a EINCR E)Region v ) china E)Malaysia E) Japan
In the next 12 months...
REASONS FOR MOT PREFERED PLACES PREFERED MOMNTH ~ PREFERED ACTIVITY
WANTIMNG TO TRAVEL TO TRAVEL OF TRAVEL IN TRAVEL
1. Insufficient Inoome 1 Bemnguet 1. December 1. Sighi=eeing
Z. High Cost of Trawel Z. MCR Z. April Z. Swirmmiing

3. Not a pricrity 3. Aklan 3. May 3. Family Occasions




GOOD DATA

PRESENTATION

POOR DATA

PRESENTATION

Bl discover

explorerelationships
understand

Bl mislead

deceive
misinform
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Great data comes
great presentation!
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Great data comes
great presentation!
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TEXTUAL
PRESENTATION




Textual Presentation

» incorporates important figures in a

paragraph of text

« insert important data figures or summary
measures within the paragraph of text to
support our conclusions and answers to

the research problem




Guidelines in Textual

» |t shows summary measures like minimum, maximum,
totals, and percentages. We do not need to put all
these figures in the paragraph. We have to select the
most important ones that we wish to focus on.

* |ncluding too many numbers in a single paragraph
can only be confusing.

= The written paragraph will become too burdensome
to read and our message will only get lost in all the
numbers. We should always provide the readers with
additional explanation about the relevance of the
figures.




TABULAR
PRESENTATION




Tabular Presentation

» process of condensing classified data
and arranging them systematically in rows
and columns




Guidelines in Tables

= The title is descriptive of the table and answers four
questions about the subject matter of its table:
WHAT?
HOW CLASSIFIED?
WHERE?
WHEN?

« The units of measure must be clearly stated.
- Show any relevant total, subtotals, percentages, etc.

« Indicate if the data were taken from another
publication by including a source note.




Remove
o |mprove

the data tables edition

reated by Darkhorse Analytics www.darkhorseana

Iytics.c



GRAPHICAL
PRESENTATION




Graphical Presentation

Ll IIITEIE numerical figures in tables.

(S =EI ) probable relationships

slolnplorl{=f groups or series

. conclusions
VAT BN S| made in the

study




A good chart considers...

specific
purpose and
function

nature of

the data

characteristic
of the users




A good chart is...

accurate
clear

professional
looking




A good chart is...

ACCURATE

a graph should not be deceptive,
Istorted, misleading, or in any
way susceptible to wrong
interpretations as a result of
inaccurate or careless
construction

CLEAR

the graph should be easily read

and understood; there should be
a forceful and unmistakable
focus on the message that the
graph is trying to communicate

SIMPLE

the basic design of a
graph should be simple,
straightforward, not loaded
with irrelevant or trivial symbols
and ornamentation

PROFESSIONAL LOOKING

a good graph is one that one
that is designed and constructed
to attract and hold attention by
holding a neat, dignified, and
professional appearance




A good chart has...

Source Grid
Note Lines

Chart
Title

Figures

Curve Scale
Legends Labels




Chart Title

Figure 1: WHAT, HOW,
WHERE, and WHEN

e




Grid Lines

Figure 1: WHAT, HOW, WHERE, and WHEN

enralmant in thousands
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Grid Lines

Figure 1: WHAT, HOW, WHERE, and WHEN
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Scale Figures

Figure 1: \WHAT, HOW, WHERE, and WHEN
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Scale Figures
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Scale Legends
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Curve Legends/Labels

1995 1947 1958 1999 2000 00 pailin] 2008 004 s 26 D07

-—Economy —De Luxe




Curve Legends/Labels

ECONOMY

DE LUX
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Footnote

Figure 1: WHAT, HOW, WHERE, and WHEN

antolmant in thousands
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* Enrolment (in thousands) is based on the partial count of the Registrar during the first
week period of enrolment.




Source Note

Figure 1: WHAT, HOW, WHERE, and WHEN

antolmant in thousands
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Source: Office of the University Registrar (OUR)




TYPES OF
STATISTICAL
CHARTS




Types of Statistical Charts

o

Line Column Horizontal Bar
P 4
D 5 3

Pie Pictograph  Statistical Map




LINE CHART

NN X KX

for time series data

emphasis is on the movement

shows trends, patterns, forecasts
applicable for one or more time series
data for comparison purposes

X-axis: time

y-axis: variable of interest

ratio of height to width should be 2:3
or 3:4



Examples

Good Grid Proportions
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FIGURE Line Chart with Good Grid Proportions




Examples

FIGURE 3a. Stretched Out
Vertical Axis of the Grid
20
FIGURE 3b. Sfreiched Out Horlzomtal Axls of the
Grid
20
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% w | § 5
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{203 4 56 7 3 810 FIGURE . Stretched Qut Vertical and Horizontal
TIME Axes and Its Consequences




Examples
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COLUMN CHART

v

v

Shows comparisons of amount of a
variable of interest collected over time
Emphasis is on the magnitude of the
data set.

Height of the column represents the
amount of a specific time

Columns must not be too long or too
short, not too wide or too narrow.
Usual space between bars is around
one-fourth of the width of the column.



Examples

FIGURE NO. Unemployment Rate of 15-24 Years Old in
the Philippines: 1990 to 2003
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FIGURE 8a. Too MarmwColumns FIGURE 8b. Too Wide Columns

25

Unemploym ent Rate
Unemployment Rate

90 91 92 93 94 95 95 97 93 99 00 01 02 03 90 91 92 93 94 95 96 97 98 99 00 01 02 03

lllustrations of Incorrect Width and
Spacing of Columns




Examples

FIGURE 9d. Cotrect Shading
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Types of Column Chart

Case Outflow in thousands

Figure No.: Case Outflow in the Supreme Court; 1999
t0 2004

99 00 01 02 03 04

Case Outflow in thousands

Figure No.: Case Outflow in the Supreme Courtand Court
of Appeals: 1999 to 2004

0O Supreme Court

@ Court of Appeals

Case Outflow in thousands
= [
o o
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[
ol
1

ol
1

Figure No.: Case Outflow in the Supreme Court and Court

of Appeals: 1999 to 2004

@ Court of Appeals

0 Supreme Court

9 00 01 02 03 04

FIGURE No. Percent Change of Peso-Dollar
Exchange Rate in the Philippines:
Februaryto December 2001

Menll o

Mar—Apr May Jun-—Jul u e OctNov-Dec




HORIZONTAL BAR CHART

v' for qualitative data types given a specific
time

v' compares the magnitudes of the different

categories of a qualitative variable

X-axis: amount or number

y-axis. categories of the qualitative variable

AN




HORIZONTAL BAR CHART

v Length of the bar represents the value for

the category.

v The spaces in between the bars may be one-
fifth to one-half the width of the bar.

v Arranging the bars according to length
facilitates comparisons.

v Use appropriate colors or patterns for the
bars.



Examples

FIGURE NO. Top 6 Diseases in the Philippines: 2002

Pneumonia
Diarrhea
Bronchitis
Influenza
Hypertension

Tuberculosis

0 20 40 60

number in ten thousands

Source: Department of Health

80




PIE CHART

v Useful for data sorted into
categories for a specific period.

v Purpose is to show the components
parts with respect to the total in
terms of the percentage distribution.

v Use the pie chart if there are 2-6
categories in the data set.



PIE CHART

v

v

Arrange components of the pie chart
according to magnitude.

If there is an "Others” category, we
put it in the last section.

Use different colors, shadings, or
patterns to distinguish one section of
the pie to the other sections.

Plot the biggest slice at 12 o clock.



Examples

Figure No.: Percentage Distribution of Reported Cases of Drug Abuse by
Type of Substance in the Philippines: 2004

1%
3%
3%

25% O Shabu

0O Marijuana

O Cough Preparation
O Inhalants

B Injectable

68%




Examples
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Subject Content of the Harvard University Library
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Examples

PERCENTAGE DISTRIBUTION OF TOTAL FAMILY
EXPENDITURES, PHILIPPINES: 1994

House Furnishings &
Equipments
3%

OtherExpenditures
Taxes Paid 2%
1%

Medical Care
2%

Recreation

0%

Education
4%

Food

50%

Clothing, Footwear, etc.
4%

Personal Care & Effects
3%

Household Operations
3%
Transportation &
Communication
5%

Fuel,Light & Water
6%

Housing Alcoholic Beverages
15% Tobacco 1%
1%




PICTOGRAPH

v' gives an approximation only of
the actual figures

v' compares the different
categories

v Symbols selected should be self-
explanatory and easy to
understand.

v' Each symbol represents a
number.



Examples

Population n the Philippines
tor Census Years 1980, 1990, 1995 and 2000

L

1990 —

& & & & & & &
1995

& & & & & & & &
2000 |

Source: National Statistics Office




Examples

U.5.A. U.5.5.R.

Where the Russian professor is a giant. ..

He vorms B ey an much o3 svevage Rusvion factors werker

Onr professors mabe only 134 timer U.S. foctory worker's pay.

Mango trees

P29

Banana trees

Rose trees

Coconut trees

Grapes trees

dh bbb




STATISTICAL MAPS

v to show data in geographical
areas

v Geographic areas may represent
parangays, cities, district,
orovinces, and countries.

v" Figures in the map can be
numbers, ratios, rates,
percentages, and indices.



Examples

Population 1n Quezon City:
1995




EXERCISE:

Let’'s examine the
following graphs and
give some comments.




Male
26%
Both
Sexes q i
50% Female
24%
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CREATING &
DESIGNING YOUR
PRESENTATION




EMPOWERING THE
WORLD TO DESIGN

WWW.Ccdanvd.com




What is Canva?

« Canva Is a simple new
way to design beautiful
and professional
graphics.

* It has a simple drag-
and-drop design
interface with a library
of more than 1 million
photos, graphics, and
fonts.




What can | do with Canva?

Social Media Posts

1 e

Twitter Post Pinterest Graphic Facebook Post Facebook App Tumblr Graphic  Instagram Post

PETER REYNOLDS

¥ NN N
US Letter Presentation (16:9) Letterhead (US) Magazine Letterhead (A4) Certificate

Résumeé




What can | do with Canva?
Blogging and eBooks

»

e e RV g
. g B : iﬂ &L&ww

S g

 Gaitons

eBook Desktop Wallpaper Wattpad Book Cover  Kindle Cover Blog Title Blog Graphic Album Cover Infographic

o )
s 208N

Real Estate Flyer Poster (US) Food & Drink Menu Business Card Trifold Brochure Gift Certificate




What can | do with Canva?

Events Materials
¥

3 -
URBN CLASSICS 5 Y YOU'RE INVITED YOU' RE INVITED

Postcard Wedding Invitation  Invitation (portrait) Invitation

we

A\, A

Program  Announcement

WINE " ACCESSORIES

CHOITE APPARE |

Bt >
) STATIONERY £y m

Facebook Ad Wide Skyscraper (IAB) Medium Rectangle (IAB) Leaderboard (IAB) Large Rectangle (IAB)
160 px x 600 px




Setting up an Account

Signing up In
Canva S
simple! You
may either use
your Facebook

account or
your  Google
Mail (gmail)

account to sign
up and log in!

New to Canva? Sign up!

n Sign up with Facebook

G Sign up with Google




Creating your Design

< Creating Your Design

Llet us visit the site
support.canva.com to

guide us through the
program.

With the Creating Your
Design tab, there are many
elements to choose from
and navigate, such as the
Search, Grids and Frames,
Layouts, among others.




Search + Advanced Search
apple

apple + red
apple NOT red
apple OR banana
apple + cutout:true
apple + icon

apple + illustration




Grids

Why use a grid?

 Grids help you place your images in an
aesthetically pleasing format.

* You might want to use grids to show a
progression, much like a storyboard, or merely
for a stylistic effect.




Grids

d Adding a Grid

d Removing a Grid
 Resizing a Grid
 Adjust spacing in a Grid

O Adding a background in the Grid




Frames

Why use a frame?

« (Canva offers dozens of different kinds of frames
that will suit any design.

 You can use a frame to draw attention to a
particular part of a composition or photograph.

 You can also use frames purely as decorative
elements to make a design more appealing or
create a distinct feel.



Frames

 Adding a Photo to a Frame

O Adjusting a Photo in a Frame




Layouts

Why use a layout?

Layouts offer pre-designed visual solutions for
virtually any kind of content you need to
produce.

If you're having trouble structuring content or
selecting fonts that go well together, layouts give
ideas or a design ready for you to use.

You can alter each layout as much as you'd like
and change any design element. Think of layouts
as beautiful, easily customizable design templates.



Texts

d Adding a Text

 Deleting a Text

O Changing the Font, Size, and Color of a Text
d Aligning Text

 Emphasize Text

O Adding a Bullet

O Changing the Spacing of a Text
 Changing the Transparency of a Text

1 Rotating a Text




Photos

 Free Photos

 Uploading Photos from your Computer
1 Adding a Photo

1 Removing a Photo

d Cropping a Photo

d Filtering a Photo

4 Flipping a Photo




Backgrounds

Why use a background?

« Backgrounds offer a quick and simple way to
add color to your design. Instead of using a plain
white background as your backdrop, find one that
best fits your goals.

* There are 3 types of background.:
o Solid color background
o lllustrative background
o Image background




Backgrounds

 Free Photos

 Uploading Photos from your Computer
1 Adding a Photo

1 Removing a Photo

d Cropping a Photo

d Filtering a Photo

4 Flipping a Photo




lllustrations and Icons

Why use an illustration or icon?

e [llustrations and icons can add an element of fun
and visual interest to your designs.




lllustrations and Icons
 Adding an Icon/Illustration

O Formatting an lcon/lllustration




Shapes and Lines
O Adding a Shape and Line

 Formatting a Shape and Line




Charts
O Adding a Chart
O Editing the Values in a Chart
O Inputting Values from a Spreadsheet
 Changing the Style of a Chart
O Changing the Color of a Chart

 Changing the Font and Font Size




Changing the Dimensions

1 Presentation (1024 px x 768 px)
d A4 (21 cm x 29.7 cm)

J
J
J

L etterhead (8.51nx 11 in)
nfographic (800 px x 2000 px)

Flyer (51in x 7 in)

 Trifold Brochure (11 in x 8.5 in)



Changing the Dimensions

Poster

Change dimensions...

Magic resize...

Save

Make a copy




Banner Design Book Cover Design
. Design Elements &
Creativity & Psychology Principles

Design Layout ’

o

Flyer Design Fonts

Social Media Marketing

59

Design Resources

Typography

728 Branding & Corporate )
h& Identity Color Theory
Z

Design Inspiration Design Interviews

Design Trends Email Design

3 -e

Infographic Design Presentation Design




TIPS AND TRICKS
FOR GREAT
DESIGN




* QUICK TIPS FOR GREAT DESIGN -

DESIGN TIP # 1

Use contrast to stand out.

CONTRAST
YOUR DESIGNS



* QUICK TIPS FOR GREAT DESIGN -

DESIGN TIP # 2

Choose a font collection.

Strong Header

Smaller subtitle
Body text that's easy to read




* QUICK TIPS FOR GREAT DESIGN -

DESIGNTIP # 3

Pick a color palette.

CONSISTENT



* QUICK TIPS FOR GREAT DESIGN -

DESIGNTIP # 4

Contain your images.

Use grids for your images




* QUICK TIPS FOR GREAT DESIGN -

DESIGNTIP # 5

Keep it simple.

Don't clutter
your design.
Choose each
element with
great care.




TOP 10
INFOGRAPHIC
DESIGN

PRINCIPLES




n Finding Your Narrative

v' Tell a story.
v" Think of your infographic
like an essay.
» |ntroduce the topic.
» Explain the topic.
= Continue the story with
facts and data.



AMONG THE MOST SOCIAL AND
LOVING ANIMALS ON THE PLANET,
THE GENTLE GIANTS OF THE SEA ARE NOW
FINOING THEMSELVES ON THE BRINK OF EXTINCTION.
HERE'S A CLOSER LOOK AT WHY THAT'S A PROBLEM

MORE THAN EVER BEFORE, COUNTRIES AROUND THE GLOBE

ARE LAWS SET BY THE. LWHALING
COMMISSION AND KILLING WHALES FOR COMMERCIAL USE.
BUTAS POPULATIONS DWINDLE EXPONENTIALLY, IT'S MORE
IMPORTANT THAN EVER TO TAKE A CLOSER LOCK AT THE
ANIMALS WEWE SENTENCED TO EXTINCTION.

WHY WHALES?
WHY NOW?

THINKERS
& FEELERS

AS EXTREMELY SOCIAL CREATURES, WHALE
PODS HAVE THEIR OWH DISTINCT DIALECTS
AND GROUPHUNTING TECHMIQUES, THEY
ALWAYS SHARE MEALS AND SUPPORT THEIR
SICK OR INJURED BY HOLDING THEM AT THE
SURFACE 50 THEY CAM BREATHE.

o

WHALE BRAINS HAVE

CETACEA HOMO SAPIEN
omae (kA A BRAIN CELLTHAT ONLY EXISTS

IN TWO OTHER SPECIES OF HIGHER

INTELLIGENCE (HUMANS AND APES)

WHICH ALLOW THEM 10 FEEL LOVE,

SUFFERING AND OTHER EMOTIONS.

0000

WHALE HEARTS CONTAIN ARTERIES
BIG ENOUGH FOR AN ADULT HUMAN
O SWIMTHROUGH

oR AL OF MY
¥ BLG HEART F> FoR AL of
w Bl FEELINGS

OHYEAAND. Asmany
THEY HAVE s

OF THE 13 WHALE SPECIES
ARE ENDANGERED
(AND ONE HAS ALREADY GONE EXTINCT)

31 ,9 84 R —

(SINCE THE W MORATORIUM IN 1986)

THAT'S OVER

EVERY YEAR

LIKE ALLAK

OURS. THESE THI
NEED OUR HELP IN KEEP
SUFFERING AND EXTINCTION.

SIGN THE PETITION

f SAVETHEWHALES.ORG

SEE You LATER , TRIEND




E Having a Smooth Flow

' THE WORLD'S WEIRDEST FESTIVALS |

v Guide the
reader’s eyes
to travel
around the
infographic.

v" Use lines and
shapes.




B Organizing Your Info

v" How will you present the
information?

v There are different types and
applications of infographics

(to be discussed in the
succeeding sections)




B organiZing Your Info

Flow charts : Versus comparisons | Maps

hi,!
oie

Visual articles : Timelines - Data visualizations

-
il
A
|

” lo ==
b o HESRM

TOP 10 INFOGRAPHIC DESIGN PRINCIPLES [ Pointers and Guidelines



ﬂ Creating Timelines

v" To have a linear narrative.

v' It's a simple and easy way to manage
order.

H -q
[} =
L} [ ]

e L




E Arranging Alphabetically

v To add some structure.
v To put a new spin on an old topic.




ﬂ Comparing&Contrasting

v' Comparisons and contrasts are
great ways to explain two ideas
quickly.

v This is effective for:

» visualizing pros and cons

= showing do's and dont's

= highlighting similarities and
differences



E Comparing&Contrasting

TYPOGRAPHY

All fonts should be legible and appropriate for
what you are communicating.

I wroNG . RIGHT
CUSTOME CUSTOMER SERVICE
*Sennice *

' YISAGE.CO



Comparing&Contrasting

COLOR

Use no more than five colors in a single layout. You can use different
shades of a single color to distinguish

WRONG RIGHT

Average
Excellent

Awful

Mediocre

"ws.mﬁ.l:u

TOP 10 INFOGRAPHIC DESIGN PRINCIPLES [ Pointers and Guidelines



ﬂ Comparing&Contrasting

ICONOGRAPHY

lcons should be simple, easy to understand and universal.
They're meant to enhance comprehension, never distract.

WRONG I



E Representing Your Data

v' To be
persuasive.

v Make it
number-
friendly,

understandable,

and functional.
v Apply statistical
knowledge.

THE POWER
OF PINTEREST

IXFEMLE $d46dbddd ;;
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PERabRRbaRed fi
if##o b +:éif§t
zulnlfff111ffffff
treetretet : 0
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PINLYS 511 11N -

plet l,lu.‘
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::nuz:k |Nordstmm|$eg)n IS«NI | illiams-

i 200 505 1eee ooy s
et I G -

150¢
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W 0(“

u u::kxn.
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B Establishing Style

v Select a “tone”.

v' Make it consistent.

v" Don't be afraid to get playful and
find a unique way for data
visualization.

v' Keep things simple.



B Establishing Style
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n Establishing Style

v" Rules of Thumb

=  Keep your color palette small.
“Have 2-3 colors.”
You may visit color.adobe.com.

=  Bump up the contrast.
“The higher the contrast, the more
legible and readable it (s



n Establishing Style

-th ofthe

global Uil o

challenge

togend 25 Billion 2.8 Billion
have unreliable or live in areas of

i = 100 Million no access to electricity mgvﬁb”llyater stress
PreeeeReeIRRee itRiTIRETIRREE
teeeeeeeeeetat eodeeeateeeeee

titteteeteeees peeeaettttteet

----------

trereetetteene pettteRRRRRRND

By 2035, which

energy consumption will increase

will increase by water consumption by
35% 85%

i e ipc_reasing pressure on
finite water resources

TOP 10 INFOGRAPHIC DESIGN PRINCIPLES [ Pointers and Guidelines



n Establishing Style

v" Rules of Thumb

= Keep your font palette small.

“Have 2-3 fonts.”
You may visit dafont.com.

= Pair your fonts with purpose.
"Just like people, some fonts get
along well and some do not”
You may visit

designschool.canva.com/blog/the-ultimate-quide-to-
font-pairing/




B Establishing Style

v Rules of Thumb (Font Style)
» The key to choosing fonts is CONTRAST.

A Bold Title?
Try a lighter Subtitle

Sentence Case Title?
TRY ALL CAPS SUBTITLE



n Establishing Style

v Rules of Thumb (Font Style)
= SIZE MATTERS!!

When people look at your
design, they should know
what to read first.

Make sure your Title is the largest
font, then your Subtitle, then your
Body Font.



n Establishing Style

v Rules of Thumb (Font Style)

= Ensure your body font is simple and easy
to read.

Mg s st s o0 s st I o dboromitiands £t syeve shocclldmover. B VDD e fhnt foaas Lt are
A Ay



n EStab“Shing style

v Rules of Thumb (Font Style)

= Be creative!

THIS IS LOTS OF

RESIZE TEXT
SO ITFORMS A




n Establishing Style

v" Rules of Thumb

= Don't forget your hierarchy.
“Keep your design legible and
readable.”
Have your headings, subheadgings,
body copy, etc., all sorted out.

= Reap the benefits of symbols.

“"Make your symbols powerful and
purposeful”



H

B

-
GATHER THE RAW MATERIALS

Don’t sit around waiting for inspiration to strike - be curious.

Browse all different sorts of information. Gather general
information as well as specific information on what you're after.

Remember, gathering is a lifelong activity. Read widely and
have an interest in everything around you.

Curiosity about life in all of its aspects, | think,
is still the secret of great creative people.

Leo Burnett , ,

DIGEST

Sift through the gathered materials and look at them in different
lights.

Bring them together and see how they do and don’t link.

Creativity is just connecting things.
Steve Jobs



Establishing Style

50% - 1/10

OF A SECOND
of your brain is involved : of all your sensory : Is all it takes you to
in visual processing . receptors are in your eyes : understand a visual scene

TOP 10 INFOGRAPHIC DESIGN PRINCIPLES [ Pointers and Guidelines



n Establishing Style

|
Actually, it only takes us
é and 10 0 ms
to process a symbol P to attach a meaning to it
N
ims 1second
[ i ]
EXAMPLE:
While you are travelling down this road
there is a chance that one or more
rocks of a varying size may fall from the
vs slopes on one or both sides of you. You
should be aware of this before you
travel this way so that you are cautious
of this particular type of hazard.
A

TOP 10 INFOGRAPHIC DESIGN PRINCIPLES [ Pointers and Guidelines



Establishing Style

Researchers found that
increase
willingness to read by

¥

%S

A study conducted at the Wharton School of Business found that:

50%

E

)
N rF

N

of the audience were persuaded by

of the audience were persuaded
the verbal presentation with

by a purely verbal presentation

TOP 10 INFOGRAPHIC DESIGN PRINCIPLES [ Pointers and Guidelines



Establishing Style

Adding pictures of brain scans
and mentioning CO(_]!N!IV@
neuroscience make people

more inclined to believe what
they arereading

People remember:

¢ &

10  20%

of what they HEAR of what they READ of what they SEE and DO

TOP 10 INFOGRAPHIC DESIGN PRINCIPLES [ Pointers and Guidelines



n Writing Headlines

v' Title is important!
v" Tips in Headline Writing
= Make it Big and Bold!

KNOW YOUR FILE TYPES:

WHEN T0 USE

e
&




n Writing Headlines

v' Title is important!
v" Tips in Headline Writing
= Emphasize the Number!

=¥ 50

7
;é SAVE THE
>, EARTH

/%‘H 4
Y Firs” 4

v




n Writing Headlines

v' Title is important!
v" Tips in Headline Writing

= Pose a Question!
28

/ /’_-\
I e

TO BE AN [




m Sharing

v Social Media is a one-stop shop
for circulating your infographic
around the web.

v' Watch the size!

v" Create Supporting Content!

v" Don't Forget to Credit!




Sharing

Daily Infographic
'H _y roarap
.1 Daily Infographic 10 hrs -

il A g
9 August at 01:50

[Guide] The Job Market In London VS The Job Market In Paris:

[Interactive Infographic] The History Of Technology: http:/buff.ly/1JRswiu hitp://buff.y/1 IwnQHm

Technologu

el

Through the -Years

7 Like ¥ Comment Share

Like W Comment 4 Share



DESIGNING AN
INFOGRAPHIC
FROM SCRATCH




1

Process Your
Data.
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>
Check Your

Sources.




Whaddya mean all my

everything
straight off the




3

Have a Story.




vYou have to keep in mind what's
Interesting to you as an audience, not
what's fun to do as an analyst.

v"What's the essence of your story?

v"What's the most economical way of telling
It?

v"Why must you tell this story?



LARGEST BANKRUPTCIES
IN HISTORY

Last week, General Motors began the fourth largest bankruptcy proceedings
in history, joining the many other large and venerable companies that have
sunk to the bottom during this economic crisis. In fact, eight of the 20 largest
bankruptcies have happened during the last two years of crisis. Here is a

look at the biggest sinking ships in business history.

$103.9B
WorldGom $691B

Lehman Brothers

$61.4B $36.1B

Conseco Pacific Gas and Electric

$30.18
Global Crossing

$327.98

Washington Mutual

$26.1B —_—
New Century
Financial Corporation
& $29.6B R : $36.58
$21.48 Thornburg Mortgage

Lyondell Chemical
‘Company

&

V.

BOAT TO PRE-BANKRUPTCY ASSETS (in hillions) SECTOR PRE-BANKRUPTCY ASSETS (in hillions) / Company

— $XXX

- & :
] — - ;I ' — Real Estate x
;L 1 L ¥ a— Pt XXXXXXXX
F& 4 [ —— “ Chemicals I

$25-$28  $29-$60 $61 - $65 $91 - $104 $105 - $327 $328 - 3691 I relecommunications

SOURCE BankruptcyData.com




4
Create a

Wireframe.




v'A wireframe is a skeleton of what you're
working with.

v'Using a wireframe will allow you to see if
everything flows nicely and makes sense.
Some information will need to be
depicted in a certain way.

v'Don't use a format just for the sake of
using that format.

v'Have a story in mind. Before you design,
your story must be ready. The story must
dictate the design.
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5

Set the Tone.




v'If the topic |
serious, use
serious tone.

vifit's
lighthearted
lighthearted

]

ADHD

classroom tips <«

tips to assist with

RN [ -

w W

break large post examples
tasks into steps  to model after

- tips to assist with

behaviour

ADHD students often have difficulty
with following instructions, being
accurate, completing homework
and prioritizing.

25|

assist the organization &
child with time  management aids
management

will be required

ADHD students who experience
impulsivity, distractibility &
hyperactivity may present a
behavioural challenge.

\'’y ABc ¢ fa-

use proactive allow time for
strategies lesson breaks
to move around

tips to assist with social -

interactions

h X

role play

frustration control  social situations

more tips

Set your ADHD
students up for
success:

‘ self-esteem

&

Allow your students to
demonstrate their strengths
in front of others.

Provide students with a definite -.

purpose for activity. (We are
going to the library to...)

to learn

use discreet
private cues
to redirect

use preferential
seating system

ADHD students often have difficulty
understanding social cues, how to

behave appropriately towards their
peers and in competitive situations.

e % <

provide social glve positive
opportunities recognition

ask questions ?

Assist students in preparation
for starting tasks; ask ‘What
do you need to be able to

do this?”

be clear

Use a multi-sensory approach with
both visual an oral instructions -
ask students to describe to you
what thelr assignment is. Allow
time for processing.

_be positive R

Stress effort and enjoyment
for self, rather than
competition with others.

y more visit vy

pinterest.com/adhdcanada




6
Set your

Branding.




ogle






7
Proofread and

Revise.




v'Ask people to take a look at
what you've been doing to make
sure It makes sense.

vif o
say!

nly you understand what it's
ng, it's not doing the job of

an i

nfographic very well.
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